Haseeb Stacey
999 Main Street     Any Town, NY 99999     (999) 999-9999       haseeb@gmail.com

Marketing Coordinator
Highly   organized   individual   known  for  adding   value   to  fast-paced   organizations.      Exceptional accomplishments  in sales,  marketing  research  and events management  across  telecommunications, biotechnology  and supply  chain management.    Exceptional  process  management  and organizational skills.    Thrives  on  new challenges,  managing  demanding  assignments  and  at ease  developing  new procedures and standards

SUMMARY OF QUALIFICATIONS
Extensive experience in marketing research and analysis.
Strong computer skills, especially with Microsoft Office applications.
Knowledge of healthcare terminology gained from taking several healthcare courses. Excellent interpersonal and communications skills.
Ability to work individually as well as in a team.
Great multitasking skills, able to prioritize effectively in order to meet deadlines. Fast learner, able to learn new systems and tools and work with them.

PROFESSIONAL HIGHLIGHTS
Sales & Marketing Coordinator
ABC Inc.                                                                                                            Any Town, NY 2008 – 2009
	Support sale s and marke ting teams in departmental i niti atives, obje ctive s,  confidenti al admi nistrative duties and/or proje cts.
	Assist wi th marke ting projects and/or e vents, i ncludi ng pre paration of marke ting pie ce s, prese ntations and reports.
      Maintain databases, contact lists, shared network drive s and on-si te inventory of
marke ting mate ri als. Re sponsi ble for orderi ng and distributi ng promoti onal ite ms and materi al s.
      Provide s support to the Di re ctor of Training & De velopment of e ducati onal programs
but not limi ted to, New Hi re Sale s Traini ng, Product Launch ‘Live Mee tings’, the
compil ati on and maintenance of the Re gional Di rector and Te rri tory Manager
Supplemental Handbooks and the created and di stributi on of the monthly Sale s
Newslette r.
      Responsible for e nsuri ng the success of the Sales Ne w Hi re Proce ss i ncludi ng the
scheduli ng and coordinati ng of inte rviews of sales and marke ting candidates,
compil ati on of HR forms, distributi on of Traini ng & Development materi al,
coordination of  New Hi re Traini ng and field visi ts, assisting wi th the on-boarding
proce ss of orde ring busi ness cards, name tag and distribution of ele ctroni c documents .
	Organize s on-si te and off-si te functi ons and events, including quarterl y Roundtable mee tings, National Sales Mee ting, trade shows and ne tworki ng eve nts; cre ate and
maintain eve nts cale ndar; mai ntain and update budget for each event so the  company can establish the re turn on i nvestme nt for the event.
    Provide s on-site manage ment of trade show booth se t-up and dismantling. Ensures the
attendees are re gistere d and have prope r accommodations.  Handles the orderi ng of
li terature and/or samples to be used at the show.
    Colle cts, compile s and di stri butes busine ss segment information of the Marke ting
Team in the form of a Monthly Summary Re port to the VP of Marke ting.
	Provide s support to Sales Ope rations i ncludi ng the compil ation and di stributi on of reports from Sale s Tracke r and/or Busi ness Obje cts to the Sales Force .
    Se rve s as the admi nistrative point-pe rson to the sale s force.
    Works closel y with Admini strati ve Manage r and Exe cutive Assi stants i n a te am
environment; create and maintai n shared network drive s/fili ng systems, act as back -up to the Exe cutive Assistant staff, handling of re cords, reports and ad hoc proje cts.
    Parti ci pated i n traini ng se ssi ons to gain furthe r product knowle dge and information on
compe titors’ products.

Sales Marketing Manager
XYZ Corp.                                                                                                         Any Town, NY 2007 –  2008

    Inte gral part of a sale s ope rati on manageme nt team that e arned six consecuti ve
Exceptional Achieveme nt Awards for bei ng i n the top 5% out of  50 Car Sale  Groups in the nation for exempl ary performance, as well as being nationally re cogni zed for
achievi ng a 90%+ custome r satisfacti on follow  up rati ng and 80%+ employee re tention.
	Posi tively i mpacte d sales terri tory by di spl ayi ng knowle dge of key accounts, cre ati ng hi gh quality te rritory management activi ties, and delive ring infl uential , educational
value proposi tion and sales presentati ons utili zing consul tati ve sales techni ques to i gni te re venue and re ferrals.
    Developed, culti vated and maintai ned external B2B relationships with key deci sion
make rs and CEO’s of credi t uni on accounts by facili tating and coordi nating quarterly
sale s promoti ons that ge ne rated up to $900K in sales pe r quarte r.
    Trai ned, e ducate d, and mai ntai ned over 100+ internal business accounts on cross
selli ng val ue adde d se rvi ces resulti ng i n incre ased refe rral s from 3% to 5% pe r annum.

Sales & Marketing Director
BCD Inc.                                                                                                  Any Town, NY 2005 – 2007

    Rese arched, desi gned & de veloped Custome r Satisfaction/ Busi ness Improveme nt
Programs.
    Launched new products & servi ces.
    Held full responsibili ty for all sales & marke ting activi ties.
    Gene rate d new busi ness throughout networking efforts and exe cution of cre ative
marke ting.
    Incre ase d annual sale s growth ye ar on year.
    Formul ated pri cing programs to i ncre ase gross profits.
    Manage Custome r & Prospe ct database.
    Developed sale s proposals & ne goti ate d contracts.
    Conducte d comprehensive on-si te and web-base d custome r se rvi ce & sales trai ning
programs.
	Imple mente d sales trai ning that immedi atel y re ali zed a 40%-50% re turn on investment.
	Actively work wi th IT & programmi ng staff to produce , update & manage mul tiple we b - si tes.
    Cre ated monthly, quarte rl y and ye arly reporting for clie nts.
    Worke d di re ctl y with Call Ce nte r Management on new & on-going ope rations.
    Project Management, whi ch incl udes working closely wi th uppe r management &
company Pre side nts in over 75 companies.
    Delive red effe ctive on-going solutions to improvi ng custome r satisfacti on, sales
training & i ncre asi ng sale s.


EDUCATION & CREDENTIALS
MBA (October 2009)    New York University, New York
Courses Taken Include: Healthcare Law, Healthcare Economics & Finance, Healthcare Policy Issues, Management of Information Systems.
Bachelor of Science Degree, Chemistry (2000) University of New York
Member, National Institute of Marketing, New York
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